
A showcase of Sharechat Ads Manager’s Latest Feature to 
target your audience through our Language Level Audience 
Estimator

A Recap of 2022’s Top 3 Features on ShareChat & Moj!

Target & Convert: 
ShareChat Ads 
Language-Level Audience 
Estimator is Here!
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Who We Are



Built For Bharat, By Bharat

Mohalla Tech

India’s 3rd Largest 
Media Network

60 Cr+ 

55 Cr+

32.5 Cr+

Welcome To The 3rd Largest Digital Ecosystem In India



Sharechat Is Your
Window To The World

31 Minutes 
per day

18 Cr
MAU

46K shares 
every min

Moj Let’s The World Discover You
In All Your Authentic Glory 

34 Minutes 
per day

16 Cr
MAU

>7L
Monetizable creators on Moj

https://docs.google.com/file/d/1MmAhRXMVD94tWjGCiBo6db4cwtsrLDlG/preview
https://docs.google.com/file/d/1Uc-U8F8wHoGPDHCKQG3TsTfB05DWyVNc/preview


12.5%
TIER 1 SHARE
2.2 Cr+ MAU

32.5%
TIER 2 SHARE
5.8 Cr+ MAU

55%
TIER 3 SHARE

10 Cr+ MAU

Who Is The
Sharechat Audience?

Who Is The
Moj Audience?

85%
GEN Z + Millennials

13.5 Cr+ MAU

45%
TIER 1 SHARE
7.2 Cr+ MAU

42%
TIER 2 SHARE
6.7 Cr + MAU



Why should brands care about ShareChat Ads?

90% 88%

New internet users in India consume
Content in regional languages*

Native language internet users in
India respond to digital ads in their local 

languages as compared to English*

A self-serving 
advertising platform Autonomy Flexibility End to End Campaign 

Execution



Effective 
Advertising:   

Increased  
Conversions         

Self Serve

REACH ENGAGEMENT

ADVOCACY INNOVATION



for Agencies, Brands, Digital 
Marketers, Media Planners

Language
Level Audience

Estimator 
Features 



Language Level Audience Estimator 
on Self Serve

Helps appreciate variation 
in CTR and spends' trends 

across creatives within
a campaign

A tool to address the gap 
between campaigns' 

overall reach and 
individual creatives' reach

Real-time view of the 
potential target audience 
size at a language-level



Key highlights for Language 
Estimator

               

               

               

               

Aids in understanding how to expand the reach of 
the creatives across various audience niches

Addresses the gap between campaigns' overall reach 
and individual creatives' reach - to aid comprehensive 
media production and planning

Aids in understanding patterns in CTR and spending 
difference between creatives within a campaign

Enables potential vs actual reach analysis at a creative 
level to identify scope of growth and improvement
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for Agencies, Brands, Digital 
Marketers, Media Planners

Language
  Level

     Audience
 Estimator 
    Demo



Demo - Campaign level targeting



Demo - Across all Creatives

Let’s find out more 



Demo - throughout the 
campaigning journey



Top 3 Product 
Features of 

2022
Self Serve



               

               

               

               

               

Create, manage and analyse campaigns 
across multiple brands

Enhanced Brand Solutions

More control at Brands' ends to consolidate  that 
reduces avertible duplication of a single brands' 
handles

More control over org wide activity : billing, 
associates' access management 

More control over agency accesses, 
brand profiles on platforms

Features

ShareChat Ads
Business Centre



The aim with infrastructure modifications is to achieve enough flexibility in our system to allow Brand-agency  
-associate type linkages without compromising on the UX and campaigning capabilities of the platform. 

Objective

               

Access to multiple brands' campaign                                 
via a single login on SC Ads

Adding multiple Associates within your 
business center (includes bespoke brand 
and role access management with expiry 

for each relation)

Aggregated billing at agency level

               

A brand essentially means a single page on 
the SC and Moj apps

Currently, there is no aggregation of brands 
under any larger umbrella (for instance, if 

HUL has 100 brands under it, we can provide 
access to all 100 brands' handles but there's 

no aggregated entity as HUL currently)

Ad Agency Brands



Sharechat Ads Business Centre



Sharechat Ads Business Centre



Intelligent Bid 
Suggestions

Key highlights for Intelligent Bid 
Suggestions

               

               

               

               

               

Be more prepared as you complete the 
initial campaign setup

Adjust your campaigns daily to reflect the 
platform's shifting dynamics.

These recommendations were chosen to fit 
your particular advertiser category.

Get the chance to revise bids even after 
campaigns are live

Identify these opportunities across your 
journey on the ads manager
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Demo Introduction



Let’s find out more 



Demo after campaign



Moj Ad 
Formats

Self Serve



REACH >10 Cr PEOPLE / DAY

Drive Reach And Awareness
With Standard Media Solutions

Native Display Ad In-Feed Video Ad In-stream Video AdVideo Feed Ad

https://docs.google.com/file/d/15WgnsmKouUnqkQULM5KZyfpVtT4JbgFM/preview
https://docs.google.com/file/d/1knXRVFP4IenuhZ1eYVJ_iwUYDNsNESRi/preview


Become a ShareChat 
Business Partner 

ShareChat Ads



ShareChat Business Partner
Get the most out of marketing with ShareChat

Fuel Agency Growth Yield Better ResultsAd

You can run ad campaigns with 
additional ad credits in the 

wallet

Receive a personalised plan 
with market insights and 

resources.

As a Business Partner, avail 
tailored benefits designed for 

your agency growth.



Send your queries to
selfserve@sharechat.co

Thank You


